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TITLE:  Marketing Programs Manager REPORTS TO:  Senior Program Manager 

FLSA STATUS:  Exempt BRANCH/DEPT:  CORPORATE/Marketing 

  

 

POSITION SUMMARY:  

Responsible for developing and maintaining marketing strategies to meet organizational objectives.  Good 
understanding of market conditions, competitor data and implements marketing plan changes as needed.  

Oversees all marketing, advertising and promotional activities.  Requires a positive, motivated individual who 

enjoys participating closely in a team environment and does well under deadline pressure. 

 
 

ESSENTIAL FUNCTIONS:  

1. Manages and coordinates marketing, advertising and promotional activities. 

2. Develops annual marketing plan in conjunction with sales department that details activities to follow 
during the fiscal year, which will focus on meeting organizational objectives. 

3. Delivers marketing activity within approved budgets. 

4. Manages major aspects of print production, receipt and distribution.  Ensures compliance with the 

Advertising and Marketing Policy is maintained. 

5. Assists sales and marketing management with communications media and advertising materials to 

effectively represent the company's products and services to customers and prospects. 

6. Drives marketing that aligns with business objectives and generates leads and industry relevance 

7. Delivers marketing insights within their respective vertical/horizontal. 

8. Reviews literature in the assigned marketing project, previous marketing materials used in the 

assignment area, and gathers materials of competitive companies in the field. 

9. Researches, writes, develops sketches of supporting graphics, and consults with printing firm 

representatives on the needs of the particular project. Presents recommendations to marketing manager 
or committee. 

10. May develop and coordinate multimedia packages-letters, brochures, video, point-of-purchase displays-

for particular assignments. 

11. Develops direct mail programs, as dictated by the assignment, and monitors roll-out of the campaign 
and checks for success level at conclusion. 

12. Develops draft advertising text and layouts as part of campaign materials and presents to marketing 

manager for review and approval. 

13. May staff company booth or exhibit at trade and community fairs. 

14. May be referral person for questions on department communications materials. 

 

ADDITIONAL RESPONSIBILITIES: 

1. Has responsibility for following regulatory requirements including those pertaining to the Bank Secrecy 

Act (BSA), Anti-Money Laundering (AML), Customer Identification Program (CIP), and OFAC to assist in 
the identification, detection and determent of money laundering or other unlawful activities. 

2. Functions as a team and realizes all members of the team are vital to its success. 

3. Stays current with products and services the Bank is offering. 
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The above statements are intended to describe the general nature and level of work being performed by the incumbent 
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relationship. 
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4. Performs other duties as required. 

 

SKILLS: 

 Proficient in Excel, PowerPoint, Word and Outlook. 

 Strong communicator. 

 Self-motivated, confident, energetic and creative 

 
EDUCATION: 

 A Bachelor’s degree in Communications, Marketing or a related field is preferred. 

 

EXPERIENCE: 

 Four+ years experience in the marketing industry 

 Financial Service marketing industry experience preferred. 

 Extensive experience in all aspects of developing, executing and maintaining marketing strategies to 

meet organizational objectives. 

 Strong understanding of customer and market dynamics. 

 Proven ability to oversee marketing, advertising and promotional activities. 

 Proficiency in computer software packages (i.e., Microsoft Office, Power Point, etc.). 

 
PHYSICAL DEMANDS/WORK ENVIRONMENT REQUIREMENTS: 

 Vision, hearing, speech, movements requiring the use of wrists, hands and/or fingers 

 Able to sit, stand, stoop and bend 

 The ability to work the days and hours required to fulfill the essential functions of the position 

 The ability to work long hours and to multitask 
 

MENTAL DEMANDS: 

 Learning, thinking, concentration 

 The ability to interact with others and exercise self-control 

 The ability to work under stressful conditions, particularly in customer situations 

 The ability to make decisions and exercise discretion, when necessary 
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ACKNOWLEDGEMENT 
 

The undersigned employee acknowledges receipt of the Job Description for the employee’s position and 

understands the essential functions, responsibilities and qualifications of the position.  Furthermore, the 

employee acknowledges that this Job Description may not include all of the essential functions of this 
position, and that these essential functions may change as deemed necessary by the manager. 

 

 

EMPLOYEE SIGNATURE      DATE 
 

 

MANAGER SIGNATURE      DATE 


